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Source:  Ahmad (2014), https://www.researchgate.net/publication/303760328_Applicability_of_Brand_Personality_

Dimensions_across_Cultures_and_Product_Categories_A_Review
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Levi’s Brand Personality

• Utilitarian:  Durability and Comfort

• Expressive:  “Levi’s allows for the 

expression of independence, strength, and 

masculinity”

– Solomon, 13 Advances in Consumer 

Research 619 (1986)
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Source:  Burns et al., http://www.slideshare.net/minneapplealex/brand-management-levis-brand-exploratory-amp-inventory  
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Source:  Burns et al., http://www.slideshare.net/minneapplealex/brand-management-levis-brand-exploratory-amp-inventory  
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Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024



Ways of Cultivating “Brand Personality”

1) Consumers’ 

Experience of the 

Product or Service

2) Features of the 

Trademark Itself

3) Advertising

4) Customer 

Relations

October 10, 

2024

Vogue, 2023



October 10, 

2024



Efforts to Change the Brand 

Personality
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“Guy Walks Across America”
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Source:  http://www.chrisrawlinson.com/2010/07/levi-guy-walks-across-america/

• Levi seem to have embraced the online viral space by recently 

sponsoring a group of  young filmmakers at Conscious Minds to use 

2,750 pictures to create a film of a gent called Mike walking across 

America from New York to San Francisco.

• The clip on YouTube has so far reached over 600,000 view and is 

growing fast. In a letter to Adfreak, the young filmmakers said, "We 

came up with the concept and idea ourselves and pitched it to Levi’s 

to get a sponsor to help fund the project," said Blake Heal, VP of 

Development for Conscious Minds, "They loved the authenticity of 

the project and our pioneering spirit and provided us with a 

sponsorship to execute our vision. [Levi] covered gas, food and 

production resources – and of course 501s for the whole crew.”



John Anderson, President & CEO, Levis Strauss 

(Forbes, 2010)

• The Levi’s “Walking Man” digital campaign featured a 

man in jeans literally walking across the entire USA. 

What is the takeaway for digital marketers? We have 

150,000-plus Facebook fans in India today. Online is a good 

market with youth as target audiences because they watch 

very less TV, they’re online all the time … the Web is their life. 

For our Walk across America campaign, no one knew it was 

Levi’s because we didn’t brand it. The message there is that 

you can’t force brands down youth, like TV for instance 

which pushed brands. Instead, they should discover it 

themselves and then own it, thereby becoming your 

ambassadors. Another point is that when something goes 

on YouTube, it’s global by nature. Consumers today operate 

in a global medium.
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Source:  http://www.forbes.com/2010/09/30/forbes-india-levi-strauss-ceo-john-anderson.html
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SAN FRANCISCO (May 5, 2010) — From San Francisco to the 

beaches of Taipei, in London, Dhaka and Cape Town, Levi Strauss 

& Co. employees are taking a day off work to volunteer in local 

communities around the globe. Working with non-profit 

organizations that share the company’s focus on environmental 

sustainability, equality and the fight against HIV/AIDS, employees 

will participate in approximately 165 community projects in 44 

countries around the globe as part of the company’s 10th annual 

Community Day. “Giving back to the community is deeply 

woven into the history of this company. Taking the day off to 

volunteer is one of our favorite ways of demonstrating that giving 

back never goes out of style,” says Levi Strauss & Co. CEO, John 

Anderson. The company will also be donating $500,000 in grants 

to non-profit organizations around the world as part of its 

Community Day outreach.
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Source:  Burns et al., http://www.slideshare.net/minneapplealex/brand-management-levis-brand-exploratory-amp-inventory  
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