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Mobile Banking Use in the United States
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Note: SHED and Mobile Survey estimates are percent of U.S. adults with a bank account. FDIC Survey estimates are percent of U.S.
households with a bank account who accessed their account in the past 12 months. Dashed lines are estimated linear trends.
Source: Survey of Household Economics and Decisionmaking (SHED), Survey of Consumers' Use of Mobile Financial Services (Mobile
Survey), FDIC Survey of Unbanked and Underbanked Households (FDIC Survey).

Source: https://www . federalreserve.gov/econres/notes/feds-notes/
mobile-banking-a-closer-look-at-survey-measures-20180327.htm
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Informational tasks
Check balance or transactions

Receive an alert

Locate ATM or branch
Transactional tasks

Transfer money between accounts
Pay a bill

Deposit a check electronically

Send money to relatives or friends in U.S.
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Source: https://www.federalreserve.gov/econres/notes/feds-notes/
mobile-banking-a-closer-look-at-survey-measures-20180327.htm
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Mobile Banking Use in the United States

Perceived Safety of Personal Information in Mobile Banking

Percent of group
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Very unsafe

B Non-User

Don't know

Source: https://www . federalreserve.gov/econres/notes/feds-notes/
mobile-banking-a-closer-look-at-survey-measures-20180327.htm



Penetration rate of mobile banking in the United States as of
December 2020 and May 2021, by generation
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Born 1996-2012 1981-1995 1965-1980 1946-1964 before 1946
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Share of banked consumers who are using new channels for their banking
since the COVID-19 outbreak in the United States in 2020, by generation

Share of respondent

Millennials Gen Xers Baby Boomers

Note(s): United States; April 3to 5, 2020; 1,030 respondents; banked consumers mé;?l H A RVA RD

Further information regarding this statistic can be found on page 8.

Source(s): FIS; Ipsos; ID 1177061 LIBRARY


http://www.statista.com/statistics/1177061/covid19-online-mobile-banking-by-generation-usa
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